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OVERVIEW

The State of Cryptocurrency in Africa report highlights
the importance of understanding consumer trends in
Africa to unlock growth opportunities for crypto players.
By gaining insights into the preferences and behaviours
of African consumers, crypto players can strategically
position themselves, identify areas for innovation, and
tailor their marketing strategies to meet the unique
needs of the African crypto market.
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EXECUTIVE SUMMARY

Consumers in Africa are aware about Crypto
but only a portion of the population owns
these assets. Based on our research, the
damage cause by the fallout of FTX and
Crypto should have a limited impact in
Africa. Unfortunately for those who invested
in Crypto, the losses are significant. Despite
the bearish sentiment, leaders and
stakeholders in Africa can no longer ignore

digital assets.
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71 Kasi

Combining research from Kasi Insight’'s Consumer Intelligence and Economic Intelligence
teams, this report offers a comprehensive, unparalleled overview of consumers’ opinions on

cryptocurrency in 21 countries in Africa.

There are often many assumptions made about Africa and Africans. And yes, while the lack of education,
jobs, and adequate infrastructure continues to plague the continent, not everything you've heard about

Africa is true.

Take Kenya. It's often touted to be the ‘Silicon Valley of Africa’ however, our data tells a very different
story when it comes to crypto. African respondents showed that crypto adoption and usage rates in

Cameroon -- a country seldom mentioned in the same sentence as the word “technology” -- are higher.

So, we set out to understand what Africa’s relationship with crypto really looks like. We examined the
awareness and adoption of crypto across genders, generations, and income levels. We also learned
about how educated Africans are about cryptocurrencies and related technologies, what their purchase
drivers are, and how risky Africans think investing in crypto is in comparison to the stock market. This
report also includes a view of crypto awareness and adoption by country and provides key takeaways

that challenge other misconceptions about Africa.



Country size & tech startup
ecosystems are not major influencers

Kenya, while often dubbed the ‘Silicon Valley of

Africa’, isn't as prominent a participant in the African crypto
market, and neither is South Africa. Instead, we've seen
that poorer countries have higher adoption, awareness,
and usage, as shown by Namibia and Angola.

Smart segmentation must be applied

Having identified a large knowledge gap in the African
market, and the correlation between income and
education, marketers should consider income levels
when segmenting audiences across the continent.
ldentifying audiences by income range, and other related
characteristics, could make it easier to deliver targeted
messaging based on audience knowledge and intent.

Education will also create more informed investors who
understand the risks and value of cryptocurrencies, and
how to identify the best investment opportunities.
Education is especially important as Africans are using
crypto as an asset class to fund retirement or form part of
an inheritance for their families.

Trust matters & could be wildly
rewarding

As Africans are more likely to invest in crypto if an
opportunity is presented by a friend, colleague, or family
member, well-designed and executed marketing initiatives
are essential for reaching wider audiences.

Government support is essential

Given that only 7 of the 19 nations surveyed currently have
pro-cryptocurrency legislation, it's evident that government
support is a key factor in cryptocurrency adoption

and education.

Companies and marketers in the cryptocurrency industry
stand to benefit from a clear understanding of legislation
around crypto assets and should consider

developing relationships with local authorities to generate
more awareness and influence favorable regulation.



AWARENESS

No stranger to Africa

66% of African consumers surveyed
have heard of Crypto
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Cryptocurrency awareness is high and growing in Africa %1 Kasi

Cryptocurrency awareness

Respondents across Africa are

HAVE ONLY RECENTLY HEARD ABOUT relatively aware of crypto; however,

ITIN THE NEWS/SOCIAL MEDIA they seem to be investing in the

asset class. We found that while

HAVE NOT HEARD MUCH ABOUTIT 66% of Africans have been exposed

to crypto, with a sizable 32%

HAVE JUST HEARD ABOUT IT NOW IN

THIS SURVEY attributing their awareness to

social media, 18% first heard of

crypto when taking our survey. In
HEARD SOME INFORMATION ABOUT IT

comparison, 8% of our respondents

cited a considerable amount of

HEARD A LOT ABOUT IT
exposure to crypto.

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points.
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But actual knowledge of the assets is average to low /ﬂ Kasi

Despite less than 50% of African countries

surveyed having adopted pro-cryptocurrency
Cryptocurrency knowledge

legislation, half of the respondents expressed

basic- to expert-level understandings of

33% cryptocurrencies. In contrast, 31% have below
minimal knowledge and 19% have no knowledge
of cryptocurrencies at all. Advanced and above-
average-knowledge respondents formed 4% and

5 13% of our pool of respondents, respectively,
9% showing potential for more Africans to become
13% more knowledgeable about the asset class.
The Education Opportunity
Given the limited knowledge Africans have about
crypto, education will serve as a valuable tool to

drive awareness and adoption. Although internet

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa, penetration is a continued challenge in Africa,

quick and easy distribution of information and

marketing campaigns.
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Combined with low familiarity with the Cryptocurrency technologies

CBCD

DAO

WEB3

NFTS

DEFI

BLOCKCHAIN

Cryptocurrency technology familiarity

m 1. Not familiar at all m 2. Slightly familiar m 3. Moderately familiar

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points.

71 Kasi

Africans are aware of Web3
currencies, but there's a notable lack
of awareness about various types of
technologies that govern the crypto
space. Terms like blockchain, DAO,
CBCD, and others, are relatively
unknown, hinting at an opportunity
for marketers to provide clearer and

Mmore accessible education on these

are other Web3 currencies.



OWNERSHIP

A largely untapped market

82% of Africans have never owned
crypto




OWNERSHIP
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Market penetration of Crypto is low and decreasing

Cryptocurrency ownership

YES, | CURRENTLY OWN
SOME CRYPTOCURRENCY

YES, BUT | NO LONGER OWN
ANY CRYPTOCURRENCY

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points.

71 Kasi

Africa appears to be wading through
a less-than-committed phase in its
relationship with crypto. When asked
whether they owned crypto, only 8%
of respondents confirmed that they
are in possession of crypto. We also
learned that a further 10% had owned
crypto, but currently do not. At
present, 82% of Africans have never

own never owned crypto.

1
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And high-income earners are most likely to own Cryptocurrency in Africa

GENDER
\

GENERATION

INCOME

Cryptocurrency ownership

mYes

|
Z
o

TOTALS 82% 18%

FEMALE 83% 17%

MALE 81% 19%

BABY BOOMERS

80% 20%

GEN X 83% 17%

GEN Z 84% 16%

MILLENNIALS 81% 19%
UNDER USD500 86% 14%
BETWEEN USD501 TO USD900

86% 14%

BETWEEN USD901 TO USDI1,800 84% 16%

BETWEEN USD1,801 TO USD4,500

MORE THAN USD4,500

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points.

71 Kasi

High-income earners are most aware
Income plays a strong role in the
ownership of crypto in Africa. We found
that 25% of respondents earning less
than $1800 own crypto, while that
number more than triples, at 87% for
those making $1801 to $4500 and more.

More men own crypto -- marginally
When gauging crypto adoption between
male and female respondents, we
learned that 19% of men invested in
crypto compared to 17% of females.

Boomers are winning

Comparing crypto ownership across
generations, Boomers outpacing Gen X,
Millennials, and GenZ. Boomers led with
20% adoption, followed by Millennials
with 19%, and GenX and GenZ with 17%
and 16% respectively.

12
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Crypto investors are mostly male, millennials and high earners

GENDER

GENERATION

INCOME

Cryptocurrency ownership

B Male

® Millennials

B More than USD4,500

B Between USD501 to USD900

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points.

mGen”Z

®m Under USD500

B Female

mGen X

B Baby Boomers

B Between USD1,801 to USD4,500 m Between USD901 to USD1,800

71 Kasi

Of the pool of respondents who are
crypto investors, 54% of men own crypto
compared to 46% of women. When
examined across generational cohorts,
crypto ownership shows that Millennials
lead the pack. They own 60% of crypto in
Africa, where GenX accounts for 20%
ownership, followed by GenZ with a 19%

stake and Boomers at just 1%.

13



SENTIMENT & OUTLOOK
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Consumer sentiment is high among crypto owners %1 Kasi

Despite a severe downturn in the crypto market, along with FTX's demise, crypto, and non-crypto users are upbeat. Kasi Monthly Consumer
Sentiment for December 2022 shows our crypto user audience measured +19 that they are positive about crypto, compared to a smaller, but
notable, +9 of non-crypto users. In general, crypto users appear to embrace a more positive outlook, overshadowing non-crypto user sentiment

by 9 points.

Kasi Monthly Consumer Sentiment (December 2022) Kasi Monthly Consumer Sentiment (December 2022)

Index of Consumer Sentiment (ICS) Consumer Outlook

o - o -

NON-CRYPTO USERS NON-CRYPTO USERS

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points.

14
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Crypto owners enthusiastic about every aspect of their finances ﬁ I Kasi

Kasi Monthly Consumer Sentiment (December 2022)

ABILITY TO FIND A JOB

ABILITY TO SPEND ON NON ESSENTIALS A lack of jobs is still a major hurdle for Africa;
however, crypto users prove more optimistic
than non-crypto users. And when questioned
ABILITY TO COVER ESSENTIAL SPENDING
on several other areas such as the ability to
spend on non-essential, the expectations of
EXPECTING HOUSEHOLD INCOME TO RISE an increase in household income, how the
economy will perform in the future, and the
health of their personal finances, crypto user

HOW THE ECONOMY IS PERFORMING NOW . .
sentiment eclipsed that of non-crypto users.

HOW THE ECONOMY WILL PERFORM IN THE
FUTURE

THE HEALTH OF MY PERSONAL FINANCE

m Crypto Users ® Non-Crypto Users

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points. 15



Bitcoin, high returns and

diversification

More than 50% of Crypto investors
own Bitcoin




PURCHASE DRIVERS
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Bitcoin is the most popular asset followed by Binance /ﬂ Kasi

Share of cryptocurrency owners that own each, December 2022:

BINANCE 33%

Bitcoin is almost synonymous with
cryptocurrency, and for Africans, it appears to be
ETHEREUM 279 the most popular bet when investing in crypto.
54% of Africans report owning Bitcoin, with
Binance trailing behind with 33% adoption.

DOGECOIN 21% Ethereum, Dogecoin, and OneCoin are battling it
out in the mid-field with 27%, 21%, and 18%
adoption, respectively. Solana accounts for 17% of
the African crypto market, followed by lesser-

ONECOIN 18% .
0 known assets claiming 7% market share.

SOLANA 17%

OTHER 7%

Survey conducted monthly among a representative sample of 1,702 crypto owners from 19

countries in Africa, with an unweighted margin of error of up to +/-2 percentage points.

17



PURCHASE DRIVERS
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Crypto owners are in it for a quick return and diversification /ﬂ Kasi

Quick returns
Share of cryptocurrency owners that own each, December 2022: A third of crypto owners invest to make money quickly. This
has been the hallmark of crypto assets over the last 4 four
years. Between 2011 and 2021, Bitcoin returned 230%
To make some money quickly 35% compared to 20% US Nasdaq or 1.5% for Gold.
The rise of crypto and major runs experienced with Bitcoin
attracted more investors with small amounts to deploy.
Unlike more common or traditional assets, the returns
cannot be directly linked to or driven by fundamentals
To learn more about cryptocurrencies 28% altogether but are more influenced by excess ||CIU|d|ty
provided by central banks around the world that drive
supply and demand.

To diversify my investment portfolio 28%

As a long term investment or retirement fund 22%

Diversification is desirable

To use it as a means of payment for online 20% 28% of African crypto owners cite diversification as a reason
purchases for investing in crypto, highlighting a keen interest in

developing a broader, more informed financial portfolio.

To provide an inheritance for my family 20% When asked what other drivers contributed to a decision to

invest in crypto, 22% mentioned a desire to invest long-

To make domestic or cross-border money term and towards retirement, while 20% want to provide

19%

transfers an inheritance for their families.
I did it just for fun 19% FOMO
Interestingly, crypto hype is driven by FOMO, with 17% of
) ) respondents sharing that they only invested because they
o . , . .
| did not want to miss out i didn’'t want to miss out on the opportunity.
To support initiatives that build on blockchain Tech supporters
10%
technology

Enthusiasm for cryptocurrencies and blockchain
technology is also shared by Africans. 10% of our pool of
respondents have invested in crypto to champion

with an unweighted margin of error of up to +/-2 percentage points. initiatives that build on blockchain technology.

Survey conducted monthly among a representative sample of 1,702 crypto owners from 19 countries in Africa,

18
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Majority of crypto owners held their asset for less than 2 years /ﬂ Kasi

Share of cryptocurrency owners that own each, December

2022: Short-term holding is common

Only 3% of respondents have held crypto for more
than 6 years. This number climbs to 6% for those
who have held crypto assets for 4 to 6 years, and
26% for investors that have held for 2 to 4 years.

64% of Crypto owners

The 12 to 24-month window appears to be
popular, with 28% of investors citing this as their
window for buying and selling. 22% exercise a 6 to
12 months ownership cycle, followed by 14% who
hang onto crypto for less than 6 months.

COVID-triggered behavior

COVID could be considered a factor of influence
that led to 12 to 24-month investor behavior. As
news of the pandemic took over the world in early
March of 2020, major crypto assets like Bitcoin
and Ethereum saw large bullish runs,
2TO 4 YEARS 4TO 6 YEARS MORE THAN 6 appreciating by over 50% and 100% respectively --
VEARS signs of new money entering the market looking
to make quick returns.

LESS THAN 6 6 TO12 MONTHS 12 TO 24 MONTHS
MONTHS

Survey conducted monthly among a representative sample of 1,702 crypto owners from 19 countries in

Africa, with an unweighted margin of error of up to +/-2 percentage points.

19
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They are willing to get "profession advice" from anyone

Share of cryptocurrency owners who started investing based on the advice of:

Friend & Family

3 )
(& |
7

33%

s

Financial Advisors

Block chain Experts

ﬁ!ﬁ_s; 32%

Work colleagues

30%

Survey conducted monthly among a representative sample of 1,702 crypto owners from 19 countries in

Africa, with an unweighted margin of error of up to +/-2 percentage points.

71 Kasi

Like most investing opportunities, personal
relationships play a major role. 37% of new
investors enter the market based on
recommendations from friends and family,
while 32% attribute their investment choices
to work-colleague interactions.

Professional and expert advice is, however,
just as valuable. 33% of our audience cited
that they turn to financial advisors for advice,
whereas 30% look to blockchain experts for
direction on what to invest in.

20



OUTLOOK

Sentiment is bearish
49% of adults in Africa distrust crypto
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The Crypto winter is real in Africa too

Crypto winter hits Africa too

Yes, and | lost all of my money

Yes, and | lost some of my money

Yes, but | was able to recover some of
my mohey

Yes, but | was able to recover all of my
money

No, my money was not affected

H Yes, | currently own some cryptocurrency

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa, with an

unweighted margin of error of up to +/-2 percentage points.

m Yes, but | no longer own any cryptocurrency

71 Kasi

A market-wide crypto downturn that
began between April and May of 2021
has produced a mixed response from
African crypto investors. We asked
respondents to reply to a series of
guestions and indicate whether they are
still holding crypto or not.

When asked if they had lost money, 22%
lost their investment and have not
reinvested in the crypto market, while
8% report to have lost some money, but
are still holding assets.

Only 16% of respondents were able to
recoup their investments and still hold
crypto, and 14% were unable to regain
lost investments and no longer own any
crypto.

Comparatively, when asked if they had
not lost any money, a larger 33%
reported to have not been impacted by
the downturn at all, whereas 9% were
and no longer hold any crypto.

22
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A depreciating asset for current holders and previous holders %1 Kasi

m Yes, | currently own some cryptocurrency m Yes, but | no longer own any cryptocurrency

| do not keep track of the value of my
cryptocurrency

In light of the impact of a bearish
market, we asked our audience to
comment on several questions related
to how they determine the value of
crypto and share if they are current
investors or not.

My cryptocurrency has lost all of its
value

When asked if their investments had lost
all value, 14% who still hold crypto
agreed compared to 35% who no longer

My cryptocurrency has decreased in hold crypto.

value

When asked if their investments had
appreciated in value, 42% who owned
crypto agreed compared to 15% who no

My cryptocurrency has increased in longer own crypto.

value

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points.

23
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Making Crypto a hard sell to new entrants due to lack of trust

OWNERSHIP

GENERATION

ALL ADULTS

NON CRYPTO
OWNERS

CRYPTO OWNERS

MILLENNIALS

GEN Z

GEN X

BABY BOOMERS

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points.

m Distrust

49%

51%

55%

® Neutral

H Trust

34%

33%

26%

16%

20%

71 Kasi

Sentiment towards crypto over the next 5
years showed that just 17% of adults trust
crypto, whereas 34% are neutral and 49%
distrust the asset class.

56% of non-crypto users distrust crypto in
contrast to 11% who do, and 34% who are
neutral.

A strong 45% of crypto investors trust the
asset class, where 32% are neutral and 23%
appear to have lost their bullish sentiment.

When considered across the generational
landscape, Boomers are most distrustful of
crypto, followed by GenX, Millennials, and
GenZ.

24
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But Crypto seems to be more accessible than stock

Stock market vs Crypto

Cryptocurrency is more profitable

Both are equally profitable

The stock market is more profitable

Don't Khnow

® Non-Crypto Users mCrypto Users

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points.

71 Kasi

Africans have developed an affinity for crypto,
favoring it over the stock market. When asked
If crypto was more profitable we found that
78% of crypto investors and 62% of non-crypto
investors believe it to be a more profitable
asset class. When asked if stocks were more
profitable, 36% of crypto investors and 40% of
non-crypto investors believe the stock market

to be more profitable.

25
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Despite the higher perceived risk of Crypto compared to stocks

® Non Crypto owners H Crypto owners

CRYPTOCURRENCY IS MORE
RISKY

THE STOCK MARKET IS MORE
RISKY

BOTH ARE EQUALLY RISKY

DON'T KNOW

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points.

71 Kasi

While interest in the stock market is less
appealing than crypto, Africans are
aware of the inherent risk of both
markets. 36% of non-crypto investors
and 32% of crypto investors see crypto as
a more risky investment opportunity
than stocks. In contrast, 17% of non-
crypto investors and 19% of crypto

investors think that stocks are riskier.

26



PREDICTION

Floor and slow growth
49% of adults in Africa distrust crypto
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Current Crypto sees a floor while past owners feel the bottom is ahead

B Non-Crypto Users

m Crypto Users

It will be worth significantly more

It will be worth somewhat more

It will be worth the same

It will be worth somewhat less than today

It will be worth significantly less than today

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

with an unweighted margin of error of up to +/-2 percentage points.

71 Kasi

Predicting where the crypto market may
go in the next 5 years appears to be
somewhat of a mixed bag for crypto and
non-crypto users. 59% of non-crypto
users believe that the asset class will
appreciate, in comparison to 47% of
crypto users.

On the other side of the spectrum, 38%
of non-crypto users believe that the
asset class hasn't quite found the floor
and 19% of crypto users agree.

28
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Angola, Namibia and Algeria lead in cryptocurrency adoption. Surprisingly, Nigeria is not in /1 Kasi
the leader's pack // NS GHT

Cryptocurrency usage and awareness Angolans a.re most-ayvare .
Awareness in Angola is highest, with

£0% 100% of respondents citing
familiarity with cryptocurrency.
Angola’s familiarity is supported by
the Angolan Central Bank which has

50% e Namibia passed regulations in favor of crypto
: assets.
e Algeria : :
° Angola . Given that only 7 of the 19 nations
Crypto Leaders surveyed currently .hav.e pro-
40% cryptocurrency legislation, it's

evident that government support is
a key factor in cryptocurrency
adoption and education. Companies
309 and marketers in the cryptocurrency
. Carr%?roon industry stand to benefit from a clear
e Ghana understanding of legislation around

e Zambia crypto assets and should consider
20% Crypto Niche *Nigeria lvory Coast developing relationships with local
o ¢ .l
Tanzania® Kenya authorities to generate more
e Confjo * Uganda awareness and influence favorable
regulation.
10%
e South Africa Crypto Challengers o
DRc® TUnisia Namlp!ans use crypto most |
Morocco Senega| Mozambique Surprisingly, Namibia, a country with
0o . . °°| Egypt a population under 3 million, has the
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% most users of crypto in Africa
followed by Algeria and Angola.
Awareness

Survey conducted monthly among a representative sample of 9,762 adults from 19 countries in Africa,

29

with an unweighted margin of error of up to +/-2 percentage points.



MAP OF OPPORTUNITIES
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Angola and Namibia prove crypto savvy

1%

7%
4%

7%

1%

Our Kasi Share index shows Angola and Namibia lead crypto ownership,
followed closely by Nigeria and Zambia heading up the mid-field.

Powered by Bing
© GeoNames, Microsoft, OpenStreetMap, TomTom

71 Kasi

Kasi share (%)

26%

1%

30



Crypto isn't an asset class that's easily understood. It's not
backed by any fundamentals, and it's a market rife with
scams, and more recently -- in the form of FTX's demise --
one proven to be hard to trust.

And while all of this should deter Africans, our data begs to
differ. Instead, it paints a very real and unique picture of
crypto across the continent. It's a picture that isn't only
fascinating, but stunning too.

Larger economies are eclipsed by smaller and poorer
countries when measured for adoption and usage, and
states with established and seemingly mature tech hubs,
aren't outperforming smaller, less developed sister
countries. Africa, while behind the curve in many ways, Is
slowly catching on to the cryptocurrency market.
Awareness, adoption, and usage figures show that Africans
are interested in digital currencies and are actively investing
INn them for both short and long-term returns. And despite a
bearish market, positive sentiment hasn't withered away.
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WEB 3 CURRENCIES: Web3 is an
extension of cryptocurrency, using
blockchain in new ways to new
ends.

DAO (Decentralized Autonomous
Organization): An organization
created by developers to automate
decisions and facilitate cryptocurrency
transactions.

BLOCKCHAIN : a system in which a
record of transactions, especially those

made in a IS
Mmaintained across computers that are
linked In a network.

CBCD (Central bank digital
currencies): A form of digital currency
Issued by a country's central bank.


https://hbr.org/2022/05/what-is-web3
https://www.google.com/search?sxsrf=APwXEdfzDl6UbshCu5aN98fKSvD4PGIa-w:1686140259852&q=cryptocurrency&si=AMnBZoGo5JO1-RMo7Hmdi0jk7E03fNpjeggyWnGGCIvJ_XZWL_hZlW429iWwNSueCqE8a4vIARagJcVVpSZXpNpVl1d4IwRPZ2Zlpsj2yVe7a_IRM-xVIeA%3D&expnd=1
https://www.google.com/search?sxsrf=APwXEdfzDl6UbshCu5aN98fKSvD4PGIa-w:1686140259852&q=peer-to-peer&si=AMnBZoFOMBUphduq9VwZxsuReC7YkcnvaaBF8Pa1i9kHOoh3WsnRXZmfDV-vbooqFxOJfA_nGGCfshrAC6cDd7bVUzRe9ZFudrGEGmphTDMNWJeOVcNrxt4%3D&expnd=1
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Respondents were randomly recruited using Kasi Insight’s
Random Sampling Intercept Method. The intercepts
were conducted around interview sites in the most populous
regions In 19 African countries. After the intercepts,
respondents who qualified for the study were directed
to complete the interviews using CAPI methodology.

The survey was conducted between December 20th 2022 to
January 10th | 2023 amongst 9,433 urban dwellers with a
margin of error +/-1.068%. The results are unweighted.

The Kasi Index of Consumer Sentiment(ICS) is a measure of
consumers' confidence level in the economy, based on their
personal financial situation, current economic conditions,
and future economic expectations. Consumer sentiment has
an impact on spending behavior, with high sentiment
leading to increased spending and low sentiment leading to
reduced spending. The index ranges between -100 and +100 .
A high ICS is desirable as it depicts positive sentiment while a
low ICS indicates negative sentiment.
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Data as scale

Access to over 450+ datasets within 20 countries hub

Navigate index and survey-based data to unlock insights

Client can leverage the data and insights for program planning, execution and evaluation

Intelligence at your fingertips

Access to the Kasi Hub with proprietary datasets (from 2016)

All features activated for the first year (Upload, Data Visualization, Sharing/Collaboration)
Access to our analysts to mine data for pitch or for projects

Rapid surveys

Deep dives included semi-annual or quarterly
Survey design, scripting, fieldwork included
PowerPoint presentation with actionable insights

Conducting monthly surveys in:

Decision Intelligence Program

Free Demo and Training © o Angele AL
: : L =  Algeria =  Nigeria
Access to our online webinar, training and newsletters - Botswana e
On demand access to workshop for your team aP G - Mozambique
. Congo . Senegal
] DRC . South Africa
- Egypt »  Tanzania
LEARN MORE = Ethiopia - Tunisia
. GChana . Uganda
. lvory o Zambia
. Kenya . Zimbabwe


https://www.kasiinsight.com/

Win with Confidence

Find us on social media:

o Kasiinsight.com @knsiinsight o kasiinsight kasiinsight o KASlinsightinc
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